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4,608 Europeans 4-50y.o0.

from Es, De, Fr, It, PI, GB + Cr, Dk, Li, Ro

demo grap hics (age, gender, education, etc.)
equ | pmen L (devices, telco/media/film services)

habits (entertainment, film consumption)

EditOrial prEferences (genre, theme, origin, titles)
markEﬁng preferences (distribution and promotion)

OPINION (open questions, prospective proposals)
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Survey Facts
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Film most widespread medium 'lf..‘.‘..."_'..‘?.“l

100% —— —

Never

80% - —
Less time
60% [ m A few hours a month
m A few hours a week
40% -
B Less than one hour a day
20% - H 1-2 hours a day

More than 2 hours a day

0% |
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29% film fans, 49% film likers headway

None of these
statements

| don't watch many 3% \ | love
films and | don't

think this will change Cinema,
(8%) lam a
\cinema fan
| watch films because (29%)

there are
so many of them
but | don't feel
particularly
attracted to film
(11%)

(49%)
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Film a social entertainment time

e 99% watch films to 'entertain themselves and have fun'

e 96% to 'spend some nice time with family or friends’

ST At least
one

...entertainyourself and have fun 99%

...spend some nice time with friends-family

...eXperience strong moments and emotions

...discover and learn about people and cultures
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Top-of-mind 3 preferred films

The King's Speech LB(e)r}'./'eenuti al Sud

Titanic

Tadas Blinda
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Les Misérables

attentional

an instinct for entertainment
‘ JTTT 1 I
il&m.ﬁuol

Hobbit

Django Unchamed zeTe Priest’s Children Die Hard saga

Lincoln

American Reunion saga The Expendables saga

Amelie f the Rings

AvatarT“u‘ Dark Knight RisesThe Hunt

0z the Great and Powerful
Sonja and the bull
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US films the most watched
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100%

80%

60%

40%

20%

0%

Some MWFew M None

National European

Other
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EU film: distribution and slgelaple ! Py

They feature diverse and complex characters
They are original and thought provoking
They are less stereotypical than US films

They havevisualand artistic qualities

They are, on average, as good as US films

They dealwith dark characters and issues

They are slow-paced and intimate

They feel close to my world-my reality

Theyaretoo focused on social topics

They feature clear plots, easy to follow

They are sufficiently available on screensin my area

Theyare well promoted in my area
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National films heard-seen-liked

Welcome to the North

Tadas Blinda

The Parade

Suicide Room

This Life

You are God

Sonja and the bull

All You Need Is Love

Tad, the Lost Explorer
HOUBA! On the Trail of the Marsupilami
To Rome with Love

I Want You

Beyond the hills

Group 7

Blancanieves

Would ILie to You 3

In Darkness

Dredd

Fortress of Sleeping Butterflies

Koko and The Ghosts
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Heard of it
but didn't

ST Seen see it ST

98%
| 63% | 96%
| 45% |

| 38% |

| 37% |

E T

| 28% |

| 27%

L 27% |

| 27% |

| 25% |

| 24% |

| 24% |
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US films heard-seen-liked

Madagascar 3:Europe's Most Wanted
Ice Age: Continental Drift

Skyfall

Brave

The Hobbit: An Unexpected Journey
The Twilight Saga: Breaking Dawn Pt 2
The Avengers

Prometheus

The Adventures of Tintin

Wreck-it Ralph

We bought azoo

21st August 2014

30%

24%

23%

22%

12%

14%

> ST Seen

61% Madagascar 3:Europe's Most Wanted
Ice Age: Continental Drift

Skyfall

Brave

The Hobbit: An Unexpected Journey

The Twilight Saga: BreakingDawn Pt 2

The Avengers

Prometheus

The Adventures of Tintin

Wreck-it Ralph
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EU films heard-seen-liked

The Intouchables

Astérixand Obélix: God Save Britannia
Taken2

Sammy 2: Escapefrom Paradise
StreetDance 2

Pinocchlo

The Artist

Niko 2: Little Brother, Big Trouble
The Impossible

TheWomanin Black

Tad, thelLost Explorer

TheBest Exotic Marigold Hotel
Koko and The Ghosts

Fatherof Four: at Sea

Mrates| A Band of Misfits
HOUBAI On theTrall of the Marsupllami
The greatbear

Love

A Royal Affalr

TheFamous 5

Hanni&Nanni2

Nativity 2: Danger in the Manger!

Barbara

21st August 2014
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The Intouchables

Astérixand Obélix: God SaveBritannia
Taken2

Sammy 2: Escapefrom Paradise
StreetDance2

Pinocchio

TheArtist

Niko 2: Little Brother, Big Trouble
Thelmpossible

TheWoman in Black

Tad, thelostExplorer

TheBest Exotic Marigold Hotel
Koko and The Ghosts

Fatherof Four: at Sea

Pirates! A Band of Misfits
HOUBA!OntheTrall of the Marsupilami
Thegreathear

Love

A Royal Affalr

The Famous 5

Hannl &Nanni2

Nativity 2: Danger in the Manger!

Barbara
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Need for dubbing/subtitling e

Uletersationet )

There are not enough foreign language films...

ST Agreewith at least one

...in original language with subtitles, especially with
subtitlesin my own language

...in original language with subtitles, even subtitles
inanother
languagethatIspeak

...dubbed to my native language and this prevents

me from watching more of them

Agreewith none
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Platforms used to watch films headway
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Platforms frequency of use headway

Weekly or daily ® Monthly or less Never

100%

60% +— I —
40% I I I —

20% +—

0,
0% T T T T T T T T T T T T
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Reasons for free downloads ‘headway

‘international

| do it because...

...cinematickets, VOD and DVD are expensive and | can't afford it for all
the films | want to see

...some films are interesting, but not worth paying for the ‘cinema
experience'

...manyfilms are available online and | don't see the point in paying

...manyfilms | want to see are not easily available in my country

...l didn'tgo when it was on the cinema and | can't wait for it tobe
available on DVD oron TV

...many films | want to see are too slow to come to my country

...Idon'thave time togo to thecinema

...cinemas are too far away from me

Otherreason

21st August 2014 Sarajevo Film Festival 17



Platforms per film (15t screening)
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European films from 5 years ago - On which platform

Irina Palm Cinema; 36 % VHS or DVD; 27 % FreeTV; 19 % Pay TV; 16 % 2%
4 Months, 3 Weeks, 2 Days 34% 23% 23% 16 % 5%
Volver 33 % 28 % 28 % 9% 2
The fox and the child 31% 28% 19 % 19% 3%
Persepolis 31% 34 % 20% 11% 5%
Katyn 29 % 26 % 30 % 13 % 3%
The Lives of Others 28% 32% 26 % 11% 4%
The Queen 26% 31% 26 % 12% 4%
Perfume: The Story of a Murderer 26% 31% 29% 11% 3%
Lissi and the Wild Emperor 25% 29 % 26 % 16 % 4%
Flushed Away 24% 43 % 21% 12 % 19
Arthur and the Minimoys 23% 30 % 32% 12 % 2
Donkey Xote 20% 43 % 16 % 16 % 5%
Mr Bean's Holiday 17% 25% 40 % 16 % 2%
0% 10% 20% 30% 40% E 60 % 70% 80% 90 % 100 %
B Cinema B VHS or DVD M Free TV mPayTV mVOoD
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Starting to research film e

Uletersationet )

| look for information...

...when the films are released in theatres

...right before deciding to watch the films

...during the production-shooting stage of films

| don't actively look for information about films
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Criteria to choose films ea

Very important ST Important

Genre or type of film (comedy, drama, etc.) 53% 92%
Story (theme, plot, character, setting) 48% 88%

Actors Cast

Prequel-Sequel of afilm| enjoyed (same lead characters,
story...
Part of a saga | am familiar with (samelead characters,
same...

Based on a book| enjoyed

Filmexperience (High Definition, 3D, Imax, etc.)
Closenessintime (it's new-the latest release)
Director

Filmrating (Certification for suitable audiences)
Film nationality

Awards won by the film
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Online sources for film

Often

Watching trailers online (e.g. Youtube) 25%

Visiting specific film websites per each film

Visiting specialized websites (e.g. IMDB, Allociné, etc.)

Visiting film blogs (fan, film critics, etc.)

Following social network accounts (e.g. Facebook, Twitter)

Using a film fan social network (e.g. Film Affinity, Cinemur, etc.)

I use another platform

21st August 2014 Sarajevo Film Festival
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Occasionally ST At least
one
35% 81%




_ _ _ _ attentional
Interest in marketing innovation g

‘international

Being able to watch films on Video on Demand services from the day they
are released in cinemas instead of having to wait several months

Having the opportunity to watch films in cinemas associated with a broader
experience including special guests, a cocktail or a party

Being able to watch films on Video on Demand services before they are
released in cinemas

Being able toreserve tickets for films | would like to see in a cinema and
wait until enough tickets have been reserved to be able to play the film

Having the opportunity to go to the cinema without knowing in advance
which film will be shown to me

Being able to participate in the financing of films by spending a few euros
on film project | would like to support, before it starts shooting

21st August 2014 Sarajevo Film Festival 22
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Interest in European initiatives

wal
‘= international -—|_'

Very interested

>

ST Interested

More promotion of European films on TV 18% 53%

Anonlinedatabase with complete and detailed information about

all European films 16%

More promotion of European cinema online 15%
A 'Week of European Cinema' in theatres 18%

More visibility for the European Film Awards 14%

A European website offering news and reviews about European

films Lo

Areward schemes for European film viewers (discounts, etc.) 16%
A free magazine on European films available in theatres 14%

A'European Cinema' channelonYouTube 13%

More festivals-events dedicated to European cinema in various

- 13%
countries

A transnational 'European Cinema'VvoOD platform 8%
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Viewer profiles T

international

- MOVIE ADDICTS (24%):

young tech savvy urban people (digital natives), watch and like all sorts of films

«  MOVIE SELECTIVES (22%):

well educated working middle-aged adults, especially like European films
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- MOVIE ADDICTS (24%):

young tech savvy urban people (digital natives), watch and like all sorts of films

«  MOVIE SELECTIVES (22%):

well educated working middle-aged adults, especially like European films

BLUCKBUSTER LOVERS (16%):

average people mainly going for US films
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- MOVIE ADDICTS (24%):

young tech savvy urban people (digital natives), watch and like all sorts of films

MOVIE SELECTIVES (22%):

well educated working middle-aged adults, especially like European films

BLUCKBUSTER LOVERS (16%):

average people mainly going for US films

*  HIT GRAZERS (21%):

young women who will go for a film that “speaks” to them incl. European

* MOVIE INDIFFERENTS (16%):

hard to get them interested in films at all, watch some commercial films though
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Discussion

21st August 2014 Sarajevo Film Festival 27



attentional

Marketing strategies... 'lf..?.,....“i'.“

Objective Content Distribution Promotion

Movie addicts

Movie selectives

Blockbuster lovers

Hit grazers

Movie indifferents
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Key objectives et epedhven
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editorial

keep European film different and diverse,
with a bit more European blockbusters

21st August 2014 Sarajevo Film Festival 29



attentional

Key objectives A

international

editorial

keep European film different and diverse,
with a bit more European blockbusters

distribution

get European films easily accessible at affordable prices on new platforms,
turn older platforms into premium experience
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Key objectives A

international

editorial

keep European film different and diverse,
with a bit more European blockbusters

distribution

get European films easily accessible at affordable prices on new platforms,
turn older platforms into premium experience

promotion

social networks for viral-early buzz,
information websites for search and selection
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Thank you!

21st August 2014 Sarajevo Film Festival 32



